dYhisk

a fresh approach to home economics

CHELSEA SHOWGOERS TASTE A FRESH APPROACH TO HOME ECONOMICS

Mention the words Home Economics and many people immediately conjure up visions of school
classrooms, cake baking and interminable lectures on cooking temperatures. But it's becoming
and increasingly vital sales tool for your brands and products, as James McIntosh of Whisk

explains as shown by the recent success of Whisk.

Whisk is a new generation Home Economics consultancy. Formed in 2004 and headed by former
Good Housekeeping Institute Consumer Researcher James McIntosh - Whisk makes food work
for your companies and their brands. Whisk’s creativity and energy is focused on using home
economics as a sales tool - taking what one industry may produce and communicating it to an

end user, be they consumer or business to business.

It’s not just cake baking!

Many home economists will trot out the same old responses to a client brief, with no strategic
input or creative brainstorming. At Whisk, recipe development is as much about examining the
performance and special features of the appliance we are working with as the quality and variety
of the ingredients we use. Featuring ingredients that are readily available and accessible to the
average household budget - Whisk provides food development solutions which are
contemporary, simple to prepare and always bursting with flavour and vitality. MclIntosh
enthuses ‘If the end result tastes great, the consumer will see their new appliance as a kitchen

“star”— and that always impacts in one place, our client’s bottom line’.

Whisk Blooms at Chelsea

Visitors to the recent RHS Chelsea Flower Show in the grounds of the Royal Hospital in Chelsea,

London experienced more than just award winning plants and flowers. Whisk was invited to
work closely with show sponsor Saga to create recipe solutions to link with the company 's Home
Insurance Herb Garden. The aim was to highlight their participation in the show - particularly to
an early morning audience who could then be influenced to visit and view for themselves. Whisk
created three breakfast recipes, inspired by and containing herbs grown in the show garden: —a

Saga Sizzler sausage, strawberry dropped scones with a lemongrass and mint curd, and



raspberry and mint muffins. Having developed th ese recipes, Whisk’s involvement did not stop
there. The sausages, scones and muffins were prepared and presented to the highest quality,
before being delivered to radio stations across London, as well as ITV’s “This Morning”
programme. These deliveries were used to generate media interviews for Saga Home Insurance
spokespeople, generating significant brand awareness beyond the audience attending the

Flower Show itself.

The science bit — All About Whisk

For food and domestic appliances manufacturers, W hisk offers a confidential one-stop shop
which can be as flexible as a client’s brief and budget demands. Whatever the product, Whisk’s
services offer consumer communication solutions, from food and appliance styling to
demonstrations and, of course, innovative recipe development. Whisk offers a confidential

package for clients, providing a single point of contact to ensure seamless project management.

Whisk services:
Whatever the Home Economics brief, Whisk can handle it all, including:
o Food styling
o Recipe writing / development
o Food and appliance demonstrations
o Cookware and appliance testing
o Presenting to buyers / lecturing
o Creation of effective instruction manuals
o Launch campaigns
o Preparation of consumer educational m aterial
o Health advice and promotion
o Impartial product and service appraisal
o Food copywriting
o Graphic design and layout
o Press launches
o Working with new cooking materials — eg silicone, PTFE coatings, composites, anodised
aluminium coatings, glass fibre products
o Website creation, design and editing
Whisk also have close links with a number of food and lifestyle photographers as well as outside
catering, via our associate company Red Snapper Events, and stand creation and production a t

exhibitions and events, in association with Triumph Events Europe.



Who Are Whisk?

James Mclntosh heads up the Whisk team. Studying home economics in food and nutrition,
James completed his Masters degree in Food and Welfare Studies at the University of Dundee.
Since then, he has obtained a wealth of experience in a number of food areas, including recipe

development work for Asda and Le Cordon Bleu cookery schools, where he also wrote student

courses in cuisine and patisserie as well as organising gourm et cruises, events and exhibitions.

As a consumer researcher at the Good Housekeeping Institute, James “tried and tested”
consumer products as well as writing cookery books under the Good Housekeeping brand for
commercial clients. James has also written Tried and Tested features for the Guardian and

House Beautiful.

Other members of the Whisk team include:

o Alison Cousins: Head of Food Technology with over 10 years experience in the industry

o Annie Bullock: oversees all food and domestic appliance stylin g

o Brian Thompson: Graphic designer, with more than 14 years experience

o Hilary Jauncey: Website designer and writer
Whisk also has a nationwide team of over 20 Home Economists, who carry out food and
domestic appliance demonstrations nationwide, and thank s to our links with the International

Federation of Home Economics, we provide this service worldwide.

Who Do Whisk Work With?

o Whisk have many and varied clients in the food, SDA and White Goods industries, from
FTSE 100 companies to SMEs

o Whisk work with marketing departments, technical departments, PR agencies,
wholesalers, distributors and retailers.

o Whisk have demonstrated at John Lewis, Curry’s, House of Fraser, national shopping
centres, food fairs, Aga Cook Shops and national exhibitions, including t he BBC Good
Food Show, the Spring Fair and Food Expo.

o Whisk have demonstrated internationally, including regular events in New York.

o Whisk have presented live on television, as well as at press launches and managers ’

conferences, or to retail buyers, trade _



